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Figure 1. Lab Assignments: Students in DSL Lab Sections
Outperformed Students in Non-DSL Lab Sections
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Figure 2. Lab Grades by Students’ Intersectional
Identities: Students in DSL Lab Sections Consistently
Performed Better Than Students in Non-DSL Lab Sections
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Assembled Clusters Showing 3 of the 11 Demographic
Data Points: #1 Gender, #2 Underrepresented
Minority (URM), and #10 Pell-Eligible Identities
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What We've Learned About MOOCs

Online education won't replace the residential experience, but it has a place.
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% of Total Enrollment

% of US Higher Ed Enrollment, Fall 2012 - 2023
of Students Taking At Least One (ALO) Online Course o
Source: IPEDS database P H 1 |_ H ?l |_ |_
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The Acceleration of Online Enrollment

The percentage of students taking at least one online course in the fall of 2023 was years ahead of where it might have been had the
pandemic never happened, according to projections.

- % Taking at least one online course - Hold line = - Projection w/o Covid

74.0%

70.0%

60.0

54.3% e PTOjECHION
w/o Covid

50.0

40.0

- - -
- - -
---
--
--
- -
- -
-
------
- -
---
-
- -
- -
- -
--
--
- -
--
-

30.0

20.0

10.0

0.0

Fall 2016 Fall 2018 Fall 2020 Fall 2022 Fall 2024 Fall 2026 Fall 2028 Fall 2030
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Which States Have Proposed or Passed Online Program
Manager (OPM) Legislation?

Minnesota and Ohio are the only two states that have passed bills regulating
OPMs.

[l Passed a bill regulating OPMs

Note: This map is based on legislation introduced as of January 1, 2025.
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Two Demographic Cliffs

18-Year-Olds and First-Year Enrollment 2000-2060
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Sources: Actual and Projected College Freshmen: Digest of Education Statistics 2016, 2020, 2022. Estimated Number of 18-Year-Olds: U.S.
Census Bureau 2017 estimates, 2023 estimates (first to be based on 2020 census data).
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From: https://youtu.be/OQo60eg2qClY



https://youtu.be/Oo60eg9qCIY

From: https://youtu.be/5mNis?-RJi8
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Motivations for building online programs

1

Goals,
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A Search for New New Student Access Campus
Revenue Enrollment Constraints

It is important that before starting to think about building or
outsourcing support for online programs that you are very
clear about why you are doing this. Your motivations will

shape many decisions.
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Student support & retention &
career services
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We are in the midst of a new era in higher
education driven by mainstream adoption, the
pandemic, new business models, and a move
beyond the digitization of traditional classroom.
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Email: phil@philhillaa.com

Newsletter: onedtech.philhillaa.com
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